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Itõs not about 
counting 
heads, itõs 

about making 
heads count!!



Diversity & Your Bottom Line
ñThe changing demographics of the United 

States are transforming the culture & buying

habits of this nation. This metamorphosis is

occurring more rapidly than anticipated. 

Companies that intend to be competitive

going forward must understand & actively 

court merging-market customers, including

people of color, gays/lesbians and people with

disabilitiesò

workforcediversitynetwork.com



Regional Ethnic Population

Total White/all other AACM HCM ACM

Population Population

% 

of Total Population

% 

of 

Total Population 

% 

of 

Total Population 

% 

of Total

Philadelphia 1,454,382 620,645 43% 636,000 44% 128,900 8% 78,500 5%

Atlantic City 39,408 5,517 14% 17,734 45% 11,034 28% 5,123 13%

Delaware 852,689 620,806 73% 187,592 22% 17,054 2% 23,927 3%

Harrisburg 51,542 17,527 34% 26,841 52% 5,724 11% 1,450 3%



Delaware Unemployment 

Facts
VThe unemployment rate in Delaware is 8.1 % as of 

August 2010. 

VThe African-American unemployment rate that month 
stood  at 15.1%.  

VThe Hispanic unemployment rate is at 13.0%.

VYouth unemployment remains at a high of 25.5%.

VAt 12.8 percent, unemployment in Wilmington remained 
the highest of Delaware's biggest cities, albeit slightly 
down from July's 12.9 percent. Newark's unemployment 
rate was 6.4 percent in August, up from 6.1 percent. 
Dover stayed steady at 9.3 percent.

VThe most recent data show that, if people who have 
given up looking for work are included among the 
unemployed, along with part-time workers who are 
looking for full-time work, the state's actual 
unemployment rate is 12.3 percent.



Buying Power Demographics

ÅWomen

ÅBlack / African-American

ÅAsian-American

ÅHispanic / Latino

ÅNative-American

ÅLGBT 
Å(Lesbian/Gay/Bi-Sexual/Transgender)

ÅPeople with Disabilities

ÅMature Adults
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Buying Power Demographics

Market Buying Power (Billions)

2000      2009    2013(p)

African-American     $590      $913 $1.2T

LGBT* $411 $743    $1.0T

Hispanic                   $489 $978 $1.3T

Native $39.1 $64.7   $82.7

Asian                       $268 $509 $697
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Source: Selig Center for Economic Growth, Terry College of 

Business, The University of Georgia, July 2009. 



HR Role In Diversity- It Starts With 

You

ÅñHR plays a key role in 
diversity management and 
leadership to create and 
empower an organizational 
culture that fosters a 
respectful, inclusive, 
knowledge-based 
environment where each 
employee has the 
opportunity to learn, grow 
and meaningfully contribute 
to the organization's 
successò
ÅHR Magazine, June 2005
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My Whole Self éUnderstand 

Yourself First

ÄLx m`ld hr è

ÅWhat comes first in my life is --

ÅA defining moment in my life 

Åoccurred when --

ÅA guiding principle that I live 

Åmy life by is --

ÅA significant time I realized that I 

Åwas different or others were different --
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Diversity Awareness Profile
HOW TO SCORE: Total your answers. 

Å If your score is 80 or above, you 
probably value diversity and are able to 
work with people who are different from 
yourself. 

Å If you score is 50 or below, you 
probably experience much difficulty 
working in a multi-cultural setting and 
could benefit from further training. 

Å Between 51 and 79 you are headed in 
the right direction, but there is much 
room for improvement.
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Diversity Awareness Profile

1. Are there any questions that you 

HONESTLY struggled with?

2. What coaching would you offer for 

employees who score 50 & below?
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DIMENSIONS 
OF 

DIVERSITY
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ISMôs
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ISMs Defined

òA distinctive doctrine, theory, system or practice, 
often used disparagingly.  An attitude of prejudice 

against a given group.ó

Websterõs New World Dictionary

òInstitutional power used to reinforce biased belief 
systems to disadvantage others.ó

Loden and Rosener
òWorkforce Americaó
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ISMs- Do They Exist In Your 

Workplace?

ÅAgeism

ÅClassism

ÅTenureism

ÅLookism

ÅAdultism (30+)

ÅHeterosexism

ÅRacism

ÅSexism

ÅSpiritualism
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The 

Four Generations 

In The Workplace



Mixing The Four Generations In 

The Workplace Slide  
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Mixing The Four Generations In 

The Workplace Slide  

20

Each generation has 

distinct attitudes, 

behaviors, 

expectations, habits

and motivational 

buttons!!
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Action



Embracing Diversity Action Plan
ÅGoal 1 Business Case for Diversity

ÅGoal 2 Understanding Yourself

ÅGoal 3 Evaluate the Dimensions

ÅGoal 4 Moving from Awareness to Action
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Questions & Evaluations Slide  
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